
1. Map out how customers are currently finding 

your product or service. 

2. Brainstorm compelling content to move 

prospects through your salesprocess. 

3. Plan your post-purchase follow up with cross- 

sells, upsells, and surveys, to increase sales and 

 get powerful data about why people buy from you.

How to Use This Worksheet



Craft Content For Every Stage 

Of Your Marketing Funnel

Get a 50,000 foot view of your customer’s buying journey.



List out all the content 

you now need to create and deploy:



Post Purchase Follow Up

Map out an email series to onboard new customers 
and maximize Client Lifetime Value (CLV)


