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In today’s world,

all companies need to become media companies.

And being a media company means creating content.

But if everyone is playing the content creation game, how do you stand out?
The answer is 10x content.

For a primer on what that means exactly, watch this video from Rand Fishkin.

Creating 10x content isn't easy, but it's rewarding. Just take a look at a study of the first
page results of Google:
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In short, 10x content:

* Is well-researched

+ Is typically longer

+ Stands out

+ Has additional effort put into it

*  Will protect you from Google Panda

In this e-book, you're going to see exceptional examples of 10x content to help give you
ideas on how to replicate their success. Keep this e-book handy in case you ever need help
coming up with ideas on 10x content!
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http://www.garyvaynerchuk.com/every-company-is-a-media-company/
http://www.singlegrain.com/content-curation/absolutely-everything-need-know-10x-content/
https://fast.wistia.net/embed/iframe/ys2iyl9hcb
http://www.singlegrain.com/blog-posts/search-engine-optimization/google-panda-in-plain-english-infographic/

WRITTEN CONTENT

1. Brian Dean analyzed over 1 million Google search results and shares his learnings

Brian Dean started his SEO blog at a time where it wasn't cool to start an SEO blog anymore. And
yet, he found a way to stand out from the rest of the SEO blogs in the industry because he brought
practical, easy-to-digest posts that were loaded with research.

In this specific ebook, he analyzed over 1 million results to help guide people towards gaining more
organic traffic. The page is peppered with helpful statistics and graphs to make it simple and to the
point:

DOMAIN LINK AUTHORITY (AHREFS DOMAIN RATING)

AVERAGE DOMAIN RATING

GOOGLE POSITION

SEO is one of those subjects that isn't black or white. The only thing people can depend on to
continue to get an edge on their competitors is to test on their own and learn from the research of
others. Research can often be flawed when it's done in a haphazard way.

Thankfully, every once in a while people like Brian Dean will come around and make SEO easier for
everyone.

Content Length: 3,013 words

Why This Is 10x Content:

+ Statistically significant data set (over 1 million results analyzed)
+ Long-form post

« Easy-to-understand graphs

* Practical examples

+  Well-formatted with bullets, subheads, and short paragraphs
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http://backlinko.com/search-engine-ranking

2. A Beginner's Guide to Website Speed Optimization by Kinsta

Page speed is an important topic that every web company should focus on optimizing. This epic
guide isn't just an e-book, it's a series of 6 chapters that explains topics such as: what page speed is,
how it impacts business success, and how to improve it.

When you first land on the page, you see a custom-designed image above the fold:

1 A Beginner’s Guide to Website Speed
Optimization

|

=

The technology has come a long way in improving internet experience. The difference in page load time -

over-crowded cyberworld of the 1990s was often labeled as the World Wide faster or slower - is the magic
number dictating competitive

Wait, but innovations in communication and networking technologies have

As you co ntinue to scroll revolutionized the way digital information is transmitted across the advfmlages for online
, internet. The next generation of online businesses have all the resources businesses.

th rou g h th ee b (e]6} k: yo u | | see they need to deliver content instantaneously, but to leverage and

Oth er d es Ign S th atcom p | ement complement these resources, businesses need speed-optimized websites

that deliver the best user experience.
the content:
And what happens when they don’t?

1 in 4 visitors would abandon the website if it takes more than 4
seconds to load. 46 percent of users don't revisit poorly
performing websites. Website owners have mere 5 seconds to
engage visitors before they consider leaving. 74 percent of users
accessing the mobile site would leave if it takes longer than 5
seconds to load. Every one-second delay in page load time could
lead to $1.6 billion in annual losses for online merchants as big
as Amazon.

17 percent of ecommerce customers expect page load times of less than
two seconds before they consider leaving - 40 percent of users would
abandon the site at the third second of waiting, before a performance
analytics tool even captures their presence on the site. The average peak
load time for conversions is mere 2 seconds - faster than millions of

websites out there.

And what happens when they speed up?

2_2 3 When Mozilla increased page speed by 2.2 seconds, Firefox download
figures rose by 15.4 percent, or 10 million per year! Walmart saw 2

percent increase in conversion rates for every 1 second improvement

Content Length: 1 0,708 WOI’dS in page load times. The numbers don't lie!

Why This Is 10x Content:

+ Long-form post/resource guide

+  Well-researched

+ Good use of complementary graphs

« It's clear that a lot of effort went into it
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https://kinsta.com/learn/page-speed/

3. The Shape of Things To Come - How An Industrial
Designer Became Apple’s Greatest Product by lan Parker

In this truly epic piece, The New Yorker has an in-depth piece on lead Apple designer Johnny Ive. This
is a powerhouse biography on the life of Johnny Ive and how he helped create some of the best
designs we've ever seen. If you're an Apple fan, this is an article that you'll gobble up.

Content Length: 16,389 words

Why This Is 10x Content:

« Long-form (super long form)

+ Shares interesting anecdotes about the life of Johnny Ive

+ Feels like the reader is getting an inside look into the world of Apple (takes the reader on a
journey)

4. What if we wanted to get the whole world on clean energy? by Shane Snow

Shane Snow is the founder of
Contently and knows content
marketing like the back of
his hand. The clean energy
movement is clearly gaining
momentum but the world still
needs more education around
it, so this long-form article does
a good job of breaking down
the key concepts into simple-to-
understand terms.

A Kilowatt-hour, or the amount of energy to expend a kilowatt for an hour, is 3.6
million joules (3.6 megajoules)

The cartoony illustrations also
do a good job of adding more
perspective to each scenario:

Content Length: 2,585 words

Why This Is 10x Content:
* Long'form A Toe or “tonne of oil equivalent” is the energy released when you burn a metric
+ Complex topic simplified for ton of crude oil. It's about 42 billion joules (or 42 gigajoules).
easy reading
* Unique illustrations
+  Well-organized
*  Statistics broken down into
easy-to-read graphs
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http://www.newyorker.com/magazine/2015/02/23/shape-things-come
http://www.newyorker.com/magazine/2015/02/23/shape-things-come
http://maneatingrobot.com/61/all-your-solar-are-belong-to-us/

5. What Is Conversion Rate Optimization by Qualaroo

Insights company Qualaroo occupies the first and second spots of organic results for ‘conversion
rate optimization’ with two in-depth posts:

conversion rate optimization

-

Al News Images Vidaos Maps More = Search tools

About 3,860,000 results (0.46 seconds)

Conversion Rate Optimization - optimizely.com
www.optimizely.com/CRO_Toal =
The #1 Conversion Rate Optimization Tool on the Planet. Test it cut!

Conversion Rate Experts - Must See Case Studies
www prodigalsolutions .com/CRO *

Marketing Optimization Specialists.

Case Studies - PPC Optimization Services - We Are Hiring

Improve Conversion Rates - oracle.com
www.oracle.com/CPQ ~
Accelerate the Conversion of Sales Leads into Revenue with Oracle CPQ.
Speed Rep Productivity - Build a Premium Brand - Win More Business
Services: CPQ Clowd For Channed, CPQ Cloud For E-Commerce, Express CPQ Cloud
#16 in the World's Most Valuable 100 Brands - Intarbrand
Oracle CPQ—Case Study - Proposal Generator

Conversion rate optimization (CRO) is the

process of optimizing your sponsored search
ads, landing pages, and overall website - o
design to raise your conversion rate. In other =7 4

words, the goal is for the highest possible
percentage of visitors to your site to convert,
or complete your desired action.

Conversion Rate Optimization - WordStream
www 2%

More about Conversion rate optimization

The Beginner's Guide to Conversion Rate Optimization ...
hittps: . il g -
The Beginner's Guide 1o Conversion Rate Optimization (CRO) is an in-depth tutorial
designed 10 help you convert mone passive website visitors into active users ...
Canversion Rate - CRO Guide PDF Available Soon - Buikding and Testing an ..

What is Conversion Rate Optimization - The Beginner's ...
https: i hwhat-i rate- -

In the introduction. we briefly defined CRO as the method of using analytics and user
fendback to improve the performance of your website. Here's an even ..

You've visited this page 3 times. Last visit: 2/8/18

Upon clicking through, you'll find that the page isn't just an article, it's a collection of resources. 12
chapters, to be exact:

Chapters
Chapter 1: What is Conversion Rate Optimization Chapter 7: Reducing Bounce and Exit Rates
Chapter Z Why Conversion Rate Optimization is Important Chapter 8: Myths About Corversion Rate Optimization
Chapter 3: The Basics of Conversion Rate Optimization Chapter 9: Tools to Test and Optimize Conversion
Chapter 4: Building and Testing an Optimization Plan Chapter 10: Measuring Conversion Rate Efforts and Calling Winners
Chapter 5: Uiser Experience and Funnel Optimization Chapter 11: Bonus Advanced Tips and Hacks for CRO
Chapter 6 Landing Page Optimization Chapter 12: Conclusion

Each chapter is well-designed and explains conversion rate optimization terminology in a simple
way. This is a great example of how you can combine multiple resources to create a mini-series.
And bonus points for linking them all together! If you compare this to the third result (Wikipedia),
it's much more comprehensive.

Why This Is 10x Content:

+ 12x content (12 chapters)
+  Well-designed

+ Easy to navigate

* In-depth
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https://qualaroo.com/beginners-guide-to-cro/

6. The Beginner’'s Guide to Online Marketing
by Neil Patel

Similar to Qualaroo, Neil Patel has built an epic
resource for those looking to get into online
marketing. If we do a Google search for ‘online
marketing’, we'll find that he occupies the top
organic result:

Making Your Digital Mark? - Grafik.com
www.grafik_com/Online_Marketing ~

Our Online Marketing Experts Can Unlock A Brand's Full Polential!

Learn About Grafik - S Qur Point Of View - Brand Identity

Marketing Online - Marketing360.com
WWW. 360 Online * (888) T74-1775
#1 Marketing Platform® For Online Marketing. Gat a Free Demo Today!
Inc. 500 Comgany - Marketing Automation
Google Premier SMB Partnar — PRWeab
Read Our Reviews - Premier Marketing Parner - Mobile Ranking Algorithm

Online Marketing - 21,900+ Local Businesses Trust Us
www.reachlocal com/Online-Marketing » (844) 334-7843

Geat More Customers. Contact Todayl

200+ Mil Leads Delivered - Ciient Dedicated Team - Over 20,000 Cilents

Digital Marketing Costs - Who We Are - Contact Us - Markating Solutions

A —— imperial ey
A
"\\ i W 1 20th 51 ‘West Athens.
(L4 ncs ! Hawthorne ?_
A : i@y
¥ 1 il
o Q) Vanity Global Marketing ] i
\ o i
\\ 0] Eclair Graphics & Design §
Manhgttan dale Al i
Beach
5 B\ 0U% Googie
Vanity Global Marketing
Mo reviews - Marketing Agency @ Y
1500 Resecrans Ave #8500 - (800) 687-8895 Website Directions
Open untdl 7:00 PM
RGR Marketing
Mo reviews - Business Development Service @
(877) 2724600 Websita
Open untl 4:00 PM
Eclair Graphics & Design
Mo reviews - Internet Marketing Servica @ Y
4001 Inglewood Ave #101 - (BB8) B32-5247 \Website Directions
Open untl 5:00 PM
= More places

The Beginners Guide to Online Marketing - Quick Sprout
hitps:ifeww.quicksprout.comdthe-bedgil guide-t 1i g -
There are phenty of guides to marketing. From textbooks to online video tutorials. you
can really take your pick. But, we fedl that there was something missing —a ...

Be Laser Focused on Your ... - Know Your Marketing ... - Get 'Em to Your Site ...

This is an exceptionally well-designed guide with 14 pages of in-depth content.

Here's a sneak peak:

These are the types of guides that Neil Patel pays
$30,000 for and gives away for free. The result? A
top organic search ranking for a heavily trafficked
keyword.

Why This Is 10x Content:

* 14x content (14 chapters)
+ Excellent design

+ Easy to navigate

*  Well-organized

GROWTH
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CHAPTER 1
BE LASER FOCUSED ON YOUR CUSTOMERS

Your customers, prospects, and partners are the lifebloed of of your business.
You need to build your marketing strategy around them. Step 1 of marketing is
understanding what your customers want, which can be challenging when
you're dealing with such a diverse audience. This chapter will walk you through
(1) the process of building personal connections at scale and (2) crafting
customer value propositions that funnel back to ROI for your company.

TAKE ME TO CHAPTER ONE >

BUILD YOUR MARKETING FRAMEWORK

TAKE ME TO CHAPTER TWO

CHAPTER 3

www.growtheverywhere.com



http://www.quicksprout.com/the-beginners-guide-to-online-marketing/
http://growtheverywhere.com/growth-everywhere-interview/neil-patel-free-content/

7. Elon Musk: The World’s Raddest Man by Wait But Why

Thisis a 4-part series of EPIC articles by Wait But Why. If you combined these four, this could basically
be a book.

The mini-series is a short biography on Elon’s life and how he plans to tackle seemingly impossible
problems. Now, you might be thinking that downloading the audio biography of ‘Elon Musk'’ is
enough, but actually reading through this might be worth your time.

For one, the writer has a humorous style and it's easy to read. The illustrations are cute and add to
the casual tone of the article.

SR e e e e
if you have any interest in
doing something like this, Elon
would like to set up a time to
get on the phone to discuss.

TJ ,,
!

2Boa9i1108037uadm 1 10iB61 .wpengine netdna-cdn com/wp-content/uploads/2015/05/Call-31.png @

Content Length of Part 1: 6,504 words

Why This Is 10x Content:

« Ultra long-form

+ Funny custom cartoons

* Great storytelling

+ Easy to understand

* Includes a content upgrade for later consumption (since it's so long)
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http://waitbutwhy.com/2015/05/elon-musk-the-worlds-raddest-man.html

8. Internet trends KPCB

The Kleiner Perkins Internet Trends report is an annual presentation that is shared widely around
the Internet. The venture capital firm reveals an abundance of information on where we're going in
terms of technology.

All the data is organized into simple-to-understand graphs and charts. Interesting points are littered
throughout the slides.

22 people clipped this slide

Incremental Internet + Smartphone Users =
Harder to Garner Owing to Phase in Adoption Cycles...

Global Smartphone Subscriptions @
76% Penetration of Internet Users
30% Penetration of Mobile Subscriptions

o

=]

Global Users / Subscriptions (B)

» Total Mobile Subscriptions  ®Internet Users Smartphone Subscriptions

@NUPLE "= ™o Octils o st s & Bnitpinrs hbeuiions b Mppante i

110198 P "
2015 Internet Trends Report _’3'423;25:

Content Length: 196 slides

Why This Is 10x Content

+ Very long presentation (196 slides)
+ Concise and to the point

+ Organized graphs and charts

+ Practical information
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http://www.kpcb.com/internet-trends

9. Microcopy: Tiny Words That Make A Huge Impact On Conversions by ConversionXL

ConversionXL is a blog focused on conversion rate optimization, which can be a dense topic that's
difficult to understand for many. Overall, the blog does a great job of generously linking to every
claim or statistic that it cites and is well formatted. The benefit to linking out generously is twofold:
a) the reader gets more value/insights, and b) you get a chance to build a relationship with the site
that you are linking out to by mentioning that you included them in your content.

This ebook in particular gives the reader an opportunity to think about how they should be
approaching wordsmithing for marketing campaigns. If you Google ‘microcopy’, this post ranks #4
organically.

In this fantastic article about preventing bad microcopy on Smashing Magazine,
author Bill Beard talks about running usability tests, and how the test moderator
should be paying attention to more than just the interaction between user & site:

» “[...Jmake a point to really listen to — and take

notes on — the actual words the user says during
testingf...]

Listen to the inflection in their voice as they read
microcopy: Did they say that label or term with a

question in their voice? Don’t hesitate to have your moderator follow up on copy.
Have them go back and ask the user whether they’ve understood that label.”

Listening to user feedback and hearing trepidation in their users voices is likely the

reason why Shopify ( screenshot by way of UserOnboard.com) included this tiny bit
of text into their signup form - You can change your store name afterwards.

Content Length: 2,184 words

Why This Is 10x Content:

« Helpful images layered throughout the post
« Abundance of reference links

+ Sprinkled with data throughout the post

+ Practical and actionable

GROWTH

everywhere

www.growtheverywhere.com



http://conversionxl.com/microcopy/

10. The Management Framework that Propelled LinkedIn
to a $20 Billion Company by First Round Capital

People & Culture

The Management
Framework that Propelled
LinkedIn to a $20 Billion
Company

L f in o B3 2.5k Shares
100 Lk 12K

Who would've thought that a venture capital firm would spend so much time and effort on content
marketing? First Round is a VC blog that stands head and shoulders above the rest. Management
isn't a particularly sexy topic because it can seem a bit dense at times, but this ebook gives an
actionable framework broken down into sections so the reader can hone in on what they need to
work on and act immediately.

People often like to look for templates or frameworks to impact their lives quickly and this postis a
fantastic example. If you Google ‘management framework’, you'll see that this post sits around the
#5 organic ranking.

Content Length: 2,221

Why This Is 10x Content:

+ Captivating header image

+  Long-form

+ Takes a dense topic and simplifies it

« Actionable framework for readers to swipe and deploy for immediate use

74 GROWTH
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http://firstround.com/review/the-management-framework-that-propelled-LinkedIn-to-a-20-billion-company/
http://firstround.com/review/the-management-framework-that-propelled-LinkedIn-to-a-20-billion-company/

11. Slightly More Than 100 Fantastic Pieces of Journalism by The Atlantic

Here's an epic curated list of exceptional non-fiction from 2013. It's literally a list of 100 pieces of
10x content.

Content Length: 7,427

Why This Is 10x Content:

* The length

+ Each link is accompanied by a simple but powerful point

« Ittakes a lot of time (over a year to curate the best of the best AND remember important details
of each piece)

12. 2015 Really Was The Bizarro Peyton Manning Season by FiveThirtyEight

FiveThirtyEight is a statistics blog that shares interesting numbers around topics such as sports and
politics. | particularly liked what they've done with sports in the past few years as they always distill
insights using raw numbers and break them down in an easy-to-understand manner.

The Spo rts indu Stry often has That was prime Peyton, however. This year’s version was far, far worse,

commentators who share
anecdotes, and while they're
interesting, nothing  gets
more to the point than pure
numbers. And FiveThirtyEight
stands out because its
approach to sportswriting is
different from the rest.

Why This Is 10x Content:
¢ Pure, hard data
broken down into
a digestible form
+ Great design

GROWTH

everywhere

particularly in categories where he once excelled. To wit: His rates of
completions, touchdowns and interceptions, each typically among the top
30 percent of regular QBs, all dipped into the bottom quarter of passers this
season. Meanwhile, his defensive support, usually in the middle of the pack,
zoomed up to the best in football.

Peyton's un-Manning-like 2015

Percentile rank among all regular QBs, 2015 vs. career average

TEAMMATE SUPPORT

Completion rate & O
Yards per completion o—0
Touchdown percentage L 2 O
Interception rate @+« ©
Sack rate ®—O0
Rushing offense &—0
Passing defense (O ——— ]
Rushing defense o @
1s 25t 50 75¢h gge

Percentile rank among passers

EJ FIVETHIRTYEIGHT

SOURCE: PRO FOOTBALL REFERENCE
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http://www.theatlantic.com/national/archive/2014/05/slightly-more-than-100-fantastic-pieces-of-journalism/284564/
https://fivethirtyeight.com/features/2015-really-was-the-bizarro-peyton-manning-season/

13. The Ultimate Guide to No-Pain Copywriting (or, Every Copywriting Formula Ever)
by Joanna Wiebe of Copy Hackers

You know a piece is EPIC when it has its own table of contents. As a marketer, | see ‘The Ultimate
Guide to..." in headlines quite a bit and most of the time the articles fall short of the headline’s
promise. Copywriting is an art that often gets overlooked in the world of marketing (especially in
tech).

But if done right, copywriting can be one of the most effective weapons in a company’s arsenal. This
is an incredible resource to sharpen your copywriting skills. Who doesn't like templates that you can

implement immediately?

Content Length:

11,888 words
Find Your Way Around This Big Ol' Post Fast [hicie]
Why This is 10x Content: 1 Copywriting formulas for web pages in general
. SUPER epic pOSt (CIOSE 2 Copywriting formulas specifically for long-form sales pages
i f :
to 1 2’000 word S) 3 Copy\x./rltmg‘ f)rmulas for video sales letters
. 4 Headline writing formulas

¢ Wel I'O rga mzed 5 Headline formulas for use on lead-gen pages, for marketing ebooks or for blog posts

(even with a table of 6 Formulas for writing value propositions

conte nts!) 7 Copywriting formulas for bullet lists (or fascinations)

8 A single solitary formula for body cop
+  Easy to follow/ . s i

9 Copywriting formulas for better buttons (or calls to action / CTAs)

well-formatted 10 Testimonial formulas

i 11 Formulas for plotting email sequences
(copywrlters excel at P 9 q
thIS) 12 Email subject line formulas

13 Copywriting formulas for ads

14 Formulas for writing blog posts

15 Pre-publishing copywriting checklists
16 Headline generators and more!

17 Did | miss a favorite?

Copywriting formulas for web pages in general

Most copywriting courses are based around one or a few formulas. So here are the Coles Notes
versions of those classes, starting with the legendary..

AIDA

Attention - Jar the reader out of their boring ol' lives

Interest - Engage their mind with unusual, counter-intuitive or fresh info
Desire - Engage their heart so they want what you're offering

Action - Ask them to take the next step

Think about one of your lead-gen pages or an opt-in box. Moz does this well:

GROWTH
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https://academy.hubspot.com/

RESOURCE PAGES

Resource pages are basically
‘libraries’ of helpful content for
the user. It's strange because it
seems that the search engines
favor these sections (perhaps
because they're all in-depth
andinterlink with one another).

For example, if you Google
‘customer acquisition’, you'll
find that Help Scout has the #1
organic ranking:

About 26,900,000 results (0.54 seconds)

Customer Acquisition - DigitalMarketer.com
www.digitalmarketer.com/ ¥

Become a Certified PPC Specialist! Enroll in the Course Today.

You visited digitalmarketer.com 2 days ago.

Customer acquisition management is the set of methodologies and
systems to manage customer prospects and inquiries generated by a
variety of marketing techniques.

Customer acquisition management - Wikipedia, the free ...
https://fen.wikipedia.org/wiki/Customer_acquisition_management Wikipedia ~

Feedback

Customer Acquisition Strategy for Startups | The Complete ...
www.helpscout.net/customer-acquisition/

The absolute best tactic for acquiring new customers as a cash-poor startup is utilizing
the power of content marketing. Although the buzz around this term is at an all-time high,
the results for those businesses that do it well speak for themselves.

You visited this page.

Similarly, if you Google ‘customer
service', you'll find that they rank #3:

The key takeaway: think about building
some resource pages for your site to
see if you can capitalize on organic
traffic.

Here are some great examples:

GROWTH
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customer service

All News Images Books Videos More » Search tools

About 1,010,000,000 results (0.77 seconds)

Customer service - Wikipedia, the free encyclopedia
https:/len.wikipedia.org/wiki/Customer_service * Wikipedia ~

Customer service is the provision of service to customers before, during and after a
purchase. The perception of success of such interactions is dependent on employees
"who can adjust themselves to the personality of the guest”.

Customer service advisor - Customer service training - The International Customer ...

Images for customer service Report images

4 i pvicet

f\:_'/\ wﬂ‘“‘@
pl rooe [

More images for customer service

6 Keys to Improving Your Team's Customer Service Skills ...
https://www.surveymonkey.com/.../6-keys-improving-tea... v SurveyMonkey ~
The answer is as obvious as it is overlocked: improve customer service. No matter how
great your product is or how talented your staff is, one of the things that customers are
most likely to remember is the direct interaction they have with your company.

15 Customer Service Skills that Every Employee Needs
www.helpscout.net/blog/customer-service-skills/

Fab 20, 2013 - There are certain customer service skills that every employee must
master if they are forward-facing with customers. Without them, you run the ...

www.growtheverywhere.com




14. HelpScout Customer Resources

As mentioned above, HelpScout has done a fantastic job of curating its top content. Each post has a
custom-designed image and is flush with long-form content and helpful links.

Help Scol.lt NI Chapters

Customer Acquisition
Strategies for
Entrepreneurs

(Notice the ‘Chapters’ link in the top right corner.)
Total Resources: 12

Why This Is 10x Content:
Simple Ul
In-depth content
Curated links to the absolute best subject resources on the web

GROWTH
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https://www.helpscout.net/resources/

15. HubSpot knowledge center

HubSpot is known for producing great content time and time again. Although they have a general
resource center, they decided to do something similar to what HelpScout did. They compiled their
top resources and built out a well-designed section to make it easy to find their best stuff:

How do you want to learn today?

Get certified. Watch our training videos. View HubSpot Projects.
o Show the world that you mean ° Learn HubSpol at your pace, on Achieve your goals using

business with our cenifications your schedule multipie HubSpot tools.

Read our user guides
Comprehensive manuals that help you master a specific tool or activity in HubSpot

st N |
B e

Why This Is 10x Content:
+  Simple Ul
* Many options to help the user improve:
+ Certifications
* Videos
* Guides
* Projects
+ Allin-depth content
+ Custom curated

74 GROWTH
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16. How A Car Works

How A Car Works is a complete guide to well...how a car works. From the engine to braking systems
to manual gearboxes, it's all in here in an organized way. If you're looking for ONE way to put
together a resource page, this is the best that I've seen thus far.

Upon typing ‘how a car works', you'll find that this site occupies the top 2 results. Not too shabby.
On the homepage, | saw 16 sections and | thought to myself ‘each section will probably just be one
page of content explaining high-level details’, but that was not the case. After | clicked ‘Transmission’,

14 guides and 127 illustrations popped up!

Talk about epic resource:

TRANSMISSION
14 GUIDES & 127 ILLUSTRATIONS

Adjusting the clutch How to check and Checking a clutch

To work efficiently, the chich chang e autom atjc cable
eads the right amound o play in the transmission fluid The chulch cabie has a stsel-wire inner

linkage between the foct p... : - X N, : &
P L) S T Automatic transmission needs litte core sliding inside an outer sheath. it

maintenance other than regular should last at |...

How to bleed a Checking the half Fitting new clutch
clutch shafts seals and removing a
Mary cars have clutches that work Hall shatts, otherwise known as axie slave OY'II‘Ider
hydraulically. The mechanism that shafis, are fitted in rear-wheel-drive Replacing clutch master-cylinder seals
operates them is sturdy and ... cars only. They give...

Always renew the seals whenever you

Why This Is 10x Content:

« Extremely comprehensive guides for each section
+  Well-designed

+  Well-organized

GROWTH
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http://www.howacarworks.com/

17. Startups, this is how design works by Wells Riley

® Dessign/do-ain/isa @ Sowhatis
. “ Co—
method of problem solving. good design”?
The simplest definition. Design is so many things, This definirion is not so simple. The best designs are
executed in many different ways, but the function is notorious for sceming not designed at all - or
always the same. Whether it's blueprints, a clever “undesigned’.

UL a brochure, or a chair - design can help solve a

vl or gt voctitartl It's easier if we break things down a bit. If you know

what to lock for, it’s exsier to identify good design
when you see it; or perhaps when you can't see it
atall

@ Dieter Rams' Ten Principles of “Good Design”

Dieter Ramy is 3 German industrial designer closely associated with the consumer
products company Braun and functionalist industrial desiga.

According to Viisss: Back in the carly 19805, aware that his design was a
significant contributor to the world, he asked himself an important question:

“Is my devign good devign”

Since good design can't be measured in a finite way, he set abous expressing the
ten most important principles for what he considered was good design.
{Sometimes they are referred as the “Ten commandmenis’) Here they are. 2

Good design is...
¥ N N e X
innovative makes a product mesthetic makes a product unobtrusive
i | = | ® .
honest long-lasting gl it n“ wpl;ﬂ n::!“

Great design sells itself.
Just look at Apple.

But the meaning of design can be elusive to some (including myself). In this incredibly simple and
well-designed resource, Wells Riley explains what exactly design is.

Although the resource is targeted to startups, it might as well be targeted towards the general
population. You'll learn what goes into great design, examples of great design, the different types of
design, and much more. I'm not a designer myself but it doesn't take a great artist to appreciate art.

And that's what this resource is: a piece of art. It flows well, is unobtrusive, and covers just enough
for people to be dangerous when it comes to understanding what design is.

Content Length: 3,483
Why This Is 10x Content:

+  Well-designed
« Explains the most important concepts in a simple way (no wasted efforts)

GROWTH

everywhere

www.growtheverywhere.com



https://startupsthisishowdesignworks.com/

INTERACTIVE CONTENT

Interactive content stands out above the rest because of the sheer additional amount of work that
it requires in addition to the writing involved.

18. What Percent Are You? by The New York Times

People often like to look at their income as a barometer of where they stand. That's why The New
York Times put together an interactive map where the user can enter in his or her household income
and track where they stand in the United States.

Type in ‘what percent am I' or ‘what percent are you' into Google and you'll see this in the top 2
organic results. The NYT is always looking for new subscribers and it's not a bad play to acquire new
financially-minded readers through this piece.

Call it ego bait but hey, it works.

What Percent Are You?

Enter your household income and see how you rank in 344 zones across the country.  Related Article »

Enter a household income  $100,000

United States

A household income of $100,000
places you in the

Top 21%

of people wha live there.
NCOME REGUIRED TO BE IN THE

Wror s
W Tor s

$383,001
188,001
140,001
89,125
50,742
25411
12,154

P TOP 10%
W Tor 2%
W TOP HALF
W soTTOM 25%
WP poTTOM 10%

Top

=
Seattle-Everetl. WASH, é{t’m
Montana Top
(outside metro areas) 28%
ﬂ. op Tog T
‘,‘wﬂ Minneapolis-St. Paul, Minn. | fo
Redding, Calif. iTop) M, w Yorkartheasiem New
ko
‘li' g'@j Jersey, N.Y.JN.J.
o Denver-Baulder-Langmant, Gl
L";ﬁ Cola, St Lois, Mo/l
=K 3 i -
) - e
Los Angeles-Lang Beach, m g W"}:
Calf. -y Top <4 |
Now Mewieo 26% Attanta, Ge.

{outside metro areas)
DallasFort Worth, Tex

Miami-Hialeah, Fla.

Why This Is 10x Content:

« Simple to use

« Great design

+ Does something unique vs.

74 GROWTH
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http://www.nytimes.com/interactive/2012/01/15/business/one-percent-map.html?_r=0

19. The 10 Minute AdWords Management Workouts
by KlientBoost

4

Present

The 10 Minute AdWords Workout

Google AdWords is no new subject and to be frank, it's T
not talked about much because there hasn't been any “""“"““”“"““eg“"““"”““’“"'“’“‘““‘
major innovations in recent years (just small tweaks
here and there). KlientBoost did a nice job of making a
dense subject fun with its gifographics on how to keep
your AdWords account up to par.

Here's an example of a gifographic created by o KARATE CH

OoP
KlientBoost.com: ?fc HIGH COSTING KEYWORDS i
Why This Is 10x Content: e -

+ Takes a dense subject and simplifies it

per conves no conversiol
+  Great design 7N 60 CHANGE AD
F—— % SCHEDULE

+ Interactive design that “one ups” the competition | 00 00 | coremimesancaserinencakpertomuorse

than others

This allows for lower cost per conversions overall in

s|m I W(T(ElS Go tothe Dimensions tab, then View: Time. See
x X which expensive days of the week and times of the
= = day you can remove you can remove or reduce
bids on.

60 CHANGE GEOGRAPHIC
¢ LOCATIONS

Just like time, locations perform differently too.
Go to the Dimensions tab, then View: User locations.
See which cities and re costing the most and
and reduce their bids o e them from your
targeting.

120 | ADD NEGATIVE

sec - KEYWORDS

Look at your search term report to find any
unhealthy search terms that are wasting money.
Add them as negative keywords to reduce spend
and improve performance.

+MY+KEYWORD

INCREASE
130 QUALITY Scores

Use Single Keyword Ad Groups to increase
click-through-rates and relevancy between keyword
andad

This will increase your quality scores and lower your [MY KEYWORD]

average cost-per-click

30 LOWER

scc - KEYWORD BIDS

For the keywords you've kept active, start lowering
their bids slightly so that your average cost per click
goes down.

Try shaving off 5-10% little by little while still
maintaining strong average positions.

CHANGE
15?60 YOUR OFFER

Before you hit the AdWords account too hardl,
take a look at your landing page offer

e threstof 50%
f OFF

Areyou offering

Brought to you by
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https://klientboost.com/ppc/adwords-management/
https://klientboost.com/wp-content/uploads/2015/06/the_slimmer_comp.gif
https://klientboost.com/
https://klientboost.com/wp-content/uploads/2015/06/the_slimmer_comp.gif

20. How Search Engines Work by Google

The #3 organic result in Google for ‘how search engines work’ is by none other than Google. The
concept of web crawlers can be a bit overwhelming to understand but Google has done a good job
of breaking it down piece by piece.

Al this happens in
R ES U LTS 1/8th of a second
can take a variety of forms: /
-]
Googl [ a | |
@
- — 2 & gl = "
= &
® - =
~ ®, —
* ® a [
= L @
®

Why This Is 10x Content:

« Parallax scrolling - no other competitive piece does this
* Succinct

+  Well-organized

+  AWESOME design

74 GROWTH
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https://www.google.com/insidesearch/howsearchworks/thestory/

VIDEO CONTENT

21 Squatty Potty video ad

Those of you who are familiar with Shark Tank have probably seen the Squatty Potty. For those

who aren't, the Squatty Potty is a stool to help people poop better by switching you into a squatting
position when you're doing your business.

As you can imagine, it's not easy to educate the entire world on a new way to #2, but Squatty Potty
has done it.

This Unicorn Changed the Way | Poop-... @ #

Why This Is 10x Content:

*  Humorous

* Remarkable - a unicorn pooping out rainbow ice cream?
+  Educational

* High quality

74 GROWTH
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https://www.youtube.com/embed/YbYWhdLO43Q

CONCLUSION

As we continue to glide towards peak content, it's important to take a step back from our current
content marketing efforts and ask ourselves whether we're truly making an impact or not. If we're
producing content for content’s sake or because ‘someone told us to’, we might be better off doing
nothing.

The world doesn’'t need more content; the world needs more utility provided to it.
One thing is for sure: the game of content marketing is only going to get harder and harder and the
best will continue to reap the benefits. Now it's your turn to make a decision on which side you want

to be on. =)

Good luck!
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http://www.themediabriefing.com/article/peak-content-the-collapse-of-the-attention-economy
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